Copy Whisperer
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Thank you for your interest in my copywriting services....

What is your background and what are your qualifications as a copywriter?
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Do you have experience in my field?
&
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What kinds of copywriting projects do you do?
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Do you offer consulting services?
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Over, please....
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Is there an easy way to get started with copywriting?
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What does it cost to hire you for a copywriting project?
& , #

How long does it take to do a project?
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What about revisions if I'm not totally happy with the copy?
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Who are your clients and what do they say about you?
% * #

Over, please....



How do | order from you?
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Evelyn Grace Marinoski
The Copy Whisperer
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Evelyn’s Clients Have This to Say....

Excellent Writing Abilities
= > # #

- Darcy Fritzke, Corporate Gift Incentive Consultant, Fritzke & Associates

Phenomenal at Capturing Your Ideas
= ?=@1 =
1
- DK Hale, Executive Director, Canada Arms of Love

Exceeded Our Expectations

# &
- Mike and Suzann Burns, Songs of Faith Ministries, Cochrane, Alberta

Passion For Writing
%
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- Elaine Phillips, Writer and Adjunct Instructor, Cochrane, AB
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What Evelyn’s Clients Say ....
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- Darcy Fritzke, Corporate Gift Incentive Consultant, Fritzke & Associates
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- Elaine Phillips, Writer and Adjunct Instructor, Cochrane, AB
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- DK Hale, Executive Director, Canada Arms of Love
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- Barb Hepperle, Edmonton Divorce Solutions
C 5( = #
C
- SUANN Poettcker
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- Mike and Suzann Burns, Songs of Faith Ministries, Cochrane, Alberta

- Paula Hawkes, Equine & Portrait Artist
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Clients & Experience ....

All Season Storage Focal Point West
1+ G ?
Arts Cochrane Fritzke & Associates
E -
Banff Centre for the Arts Images of the West
Berrywine Webdesign Kingsfold Retreat Centre
E
Old & Crafty
Calmar Storage
@?
Paintbox Artist Supplies
Canada Arms of Love . *
- E
Palette Art Club
Canadian Convention of Southern Baptists J %
- 1
Songs of Faith Ministries
Cochrane Art Club
%
Studio West
Cochrane Artisans Guild * E

Sunflower Transitions
Cochrane Enterprises Ltd

Willowrose Arts & Business Village
Cochrane Homecheck K L *

Willowrose Market Inc
Cowboy Trail Church

Winding Road Legacy Art
Croylyn Developments Ltd E
Edmonton Association of Professional Coaches

E

Elaine Phillips
*
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How & Why | Write ....

Copywriting was the secret that completely changed my attitude toward marketing. Understanding
what it was, how to do it, and how powerful it can be when used rightly and well, made me want to

share this secret with others. Here’s why and how | write copy.
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L — John Carlton
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%
3 L — Clayton Makepeace

Why | Write Copy

$
$ Checking, Editing -

Getting Creative —

#
<
B Client Check -
F
$
#
) Revisions
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Project Completed &
How | Write Planning - ,
Purpose $ Follow-up
+ %
$
Research — $
& Writing &
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Getting to know .... Evelyn Grace Marinoski

An Unremarkable Beginning
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1 Still Being Creative
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Facing the Fear, Doing It Anyway ' =
&
&
F
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From Failure to a Changed Life %
1
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Becoming the Copy Whisperer
&
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‘ +
Business & Arts Experience
%
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The Secret Marketing Tool
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$ The Best Copywriting Training
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Schedule of Estimated Fees ....

Copywriting
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Terms

% E : H 20

% 5( &

These listed fees are guidelines only. Contact us for a quote on your specific assignment,
which will depend on the project, how much content is supplied, the research required, etc.
Discounts apply to bundled packages. Ask for details.

Please note: These fees are valid to December 2009. Call for a current list when planning
your next project.
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The Amazingly Easy Way

to Add Value to Your Business

<
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E gift giving has value = consider the following:
0") : lack of appreciation
/1 +@ 0
N2) Nno praise or recognition
- E 0= D
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1 much more likely
? more than twice as likely
<
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@
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there is value in gift-giving
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%



< What if there was a gift that was?

E $
perceived to be of greater value
easy to choose
easy to order
easy on the budget
good for your bottom line

%

k@

L ] @ < @
in just a few very simple steps =
uw @

Easy on your time %

F
Fast shipping &
3
Your choice is easy $ ,
11%
Appropriate gifts "° 52

Albums updated regularly &

$
A variety of price points &
#
0% -
/0 & #
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Fritzke & Associates

$ 3 - L
a gift card & redeemable online
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& no sign-up fee

& no contract
& no minimum purchase required $
+

Payment options

30-day financing

F gift-giving program<
$ )
@
L @
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& a tangible gift !
& they get to choose
$

Getting their gift is incredibly easy &

&
# H
& no price given on the card $
0 1
@ )

One
Ribbon gift card &

# $
Two

easy and convenient the process really is F

#

incentive program< 1

%

when you first give them the

how



e Three #
&

amount of gifts they can choose from &

&
e Four when their gift arrives
&
" # generate goodwill impress people

and client loyalty  get referrals $

the

create employee

- are there any problems with gift cards? 1 J

<& %

Your “double” guarantee

LA < G @ < % @
guarantee

e H you are covered by a 180-day satisfaction guarantee

@
1
e 1 your recipient is also covered - with a 180-day return policy &
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Satisfaction Guarantee
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a double
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— @ Each card also comes with a tracking
number
L @ <
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Darcy Fritzke
G insight into gift-giving from the recipient’s side. &
H
+
+
$ # Extensive research led him to “Ribbon —

the Gift of Choice”.
.. 3

. diversity and quality

. easy

. quickly

. save time and money

. promote greater productivity, attendance and on the job safety

. improve a company’s bottom line
+ @ H E
% 4((0 ,
Satisfied clients G how easy this program is

and the value it offers their businesses

"Global Reserve and Finance has known Mr. Fritzke for four years and has conducted
business with him for the last two years with complete satisfaction. The gift cards
have helped considerably with Global Reserve's marketing campaign by providing an
affordable, convenient and effective method to say "thank you" to its clients and to
express its appreciation to its employees and subcontractors for all their dedication
and hard work. As a direct result of the gift cards Global Reserve experienced an
additional investment of $50,000 from one client and an additional $150,000 from
another for the month of January 2009. Also, many of the clients have expressed
their gratitude for the thoughtful gift.

Working with Mr. Fritzke is a pleasure and Global Reserve looks forward to many
more years of productive and fruitful business with him."

Ana August...Global Reserve and Finance Limited




"Thank You for giving me the opportunity to use the gift card program.

We have had a great response with the cards, we feel very confident that our
customer relations will improve greatly...

As a previous General Manager (in the automobile business Jaguar LandRover Rolls
Royce Bentley) I feel this program will enhance that void between meeting and
receipt of the policy and certainly obtaining referrals...

I will be reordering and referring your program in the future"

Martin Dienn...Advisor - Sun Life Financial

"I just wanted to drop a line and thank you for your great business and for
introducing it to us.

We have found the ease of use and selection to work great for our "Client Gifts" and
add to that the fact we can let them choose what they want is even better!

The delivery system works great too and in this busy world makes it so much easier
for us all trying to make sure we look after those we want to look after in a timely
and efficient manner."

Jim Messner...CEO/President - Bow River Realty

"We have used this service on numerous occasions as wedding gifts, the recipients
were thrilled with opportunity to choose their own gifts! The excellent quality and
qguickness in delivery exceeded our expectations. I will be using this service to thank
my "A" corporate clients. Thank you for providing such a wonderful service!"

Jeff Ryan...Touch Canada Broadcasting 88.9 Shine FM Radio

"I have had the great opportunity of working with Darcy this past year. He has
assisted my firm with increasing our employee retention and building our
relationships with our clients and business associates. His solutions and advice not
only cut our costs but also increased the satisfaction of our stake holders. Darcy's
personality is very dynamic and I not only recommend his services but also feel very
comfortable doing so."

Chris Burylo...President - Acute Services

G integrity personal
touch excellent follow-up G

gift-giving program G

incentive program G
L ] @
contact Darcy for a free consultation $
G G @ explore how Ribbon can
best benefit you and your business 1 G
1 <1 call Darcy now at 403-585-
4751 or 1-888-488-1639 E = to request your Free introduction

“Ribbon - the Gift of Choice”.



! uw < 6
call Darcy today (403-585-4751 or 1-888-488-1639) for your free introduction to
Ribbon 1 R



In this information-packed workshop you will
learn:

* 7 key strategies for growing your thriving
business in a tough economy

* where this information comes from

* why you can trust that it works

* 2 ways of seging

* 5 focus-peints of those who fail

* 5 focus-peints of those who sueceed

*  how to move from a faillure-focus to a success-
focus

* 3 eyes of the business owner

* & areas oo consider when creating your life-
business vision

*  the life-balance map

*  the powerful success secret anyone can do

*  how that secret can IMprove your sUCcess
odds by 1000%

why you need goals

5 characreristics of effective goals

8 steps to setting goals

the 10-goal method

1 step to making it all happen

5 actions for achieving your goals

4 tips for becoming more productive

the secret success strategy used by athletes
and artists

“Phil i= Calm, cool, collected and very interested in
seeing myself and my business succeed, Enger and
willing to serve through his own skill sets and those
of the team at Focnl Point Coaching.

Verondoa Palin, President, Cold Call Co,

Front — Tri-fold Brochure

7 Key Strategies For A
Thriving Business
In A Tough
Economy

When:
March18n , 2009, 5:30 pm - 3:00 pm
{networking from 6:30-7:00 pm)

Where
Cochrans, AB
§49.00 per person (GST included |

Call to find out how you can
qualify for the preferred rate

Your Satisfaction is Guaranteed

Focalp;?nf

""'”“'E'S’ﬁ’;ng Excellence

FocalPoint West Business Coaching
433,918 - 16 Avenus NW
Calgary AB T2M OK3
Phone: 403-261-5652
Fau: 1-856-847-5564

email: pgilkes@focalpointcoaching.com
woww focalpointcoaching.com

7 Key Strategies

For A Thriving
Business
In A Tough
Economy

There are those
who not only
survive, but
thrive!

Focolpornt
Coaching Excellance

g

“Let go of the past and go for the future.
Go confidently in the direction of your
dreams. Live the life you've imagined.”

Henry Dawd Thoreau



Inside - Tri-fold Brochure

7 Key Strategies For A Thriving Business In A Tough Economy

All around us we hear of businesses failing,
people losing their jobs, stock prices plum-
meting, and more bad news. Fear just adds to
the problems. However, even in circum-
stances such as these, there are thoze who not
ouly survive, but thrive. What malees the dif-
ference?

They have discoversd secrets taught by the
great business masters. Using these secrets
and strazegies, hundreds and thousands of
people have changed their business futures
from failing or just surviving o more success
than they imagined.

Now vou too can learn some of these power-
ful zecrets m a2 special evenmz workshop with
Phil Gilkes, a Brian Tracy-Certifiad Business
Coach.

Just a few of these strategies could be enough
to make major changes in your business fu-
ture. Changes that will take you from strug-
gling and discouraged to growing and thriv-
ing. From fearfiul to confident. From not know-
mg what to do to having a clear sense of direc-
flon.

Phil Gilkes, whaose strength and passion is to
help people zet thing: done, will host and take
vou through this evening packed with powerful
ideas.

“Success 15 measurable and [ have certainly enjoyed
more success in the past three months than at any
other time in my 16 years as a financial advisor. 4
good part of my recent success can be atiributed to
the ane-on-one personalized coaching with Phil
Gilkes of Focal Point.”

Garry BL Nanninga lrvestment Advisor,

[handiee Securities

For those who want to take the next step, and
understand the value of working with others
to succeed, Phil will have a number of options
available at the end of the evening, It could be
just a small next step, or the all-the-way step to
the success you've always dreamed of.

You'll alse want to hear about the special bonus
Phil has for you at the end of the workshop, If
vou're wondering where to go next with your
business, this bonus will give you clear direcdon.

What's your investment for this course? If vou
were to learn these things from a master such as
Brian Tracy, you could expect to invest in excess
of $500 for this information. Here, you are look-
ing at a 90% savings on that - this workshop is
only $49.95, As for the value of the information
- the thousands who have already used itwith
great results would no doubt say it could easily
amount to hundreds and thousands of dollars, as
well as the confidence and pride of achisvement
it has given them

Here's your Satisfaction Guarantee. If for any
reason, you don't feel you've received full value for
this workshop, your investment in the workshop
will be cheerfully refunded upon request.

So call today and register for your epportunity to
learn these valuable secrets. Reservations are
required as seating is limited, Simply call Phil at
403-261-6662 or 403-462-6662 to book your
spot, or fill in the details below and fax to 1-866
-847-5564, or e-mail to
peilkes@focalpointeoaching.com.

7 Key Strategies For A Thriving Business In A Tough Economy

When; March18%, 2009, 6:30 pm - 8:.00 pm (networking from 6:30-7:00 pm)

$49,00 per person (GST included )
Ta resarve your sedt, fill in the following details and fax o 1-B866-847-5564 or e-mall to pgilkes@focalpointcoaching. com

Participan

Company

Maifing Address

Fh &

Ermal
1o b charged o Plesse cirde - MasterCard  Visa

Fax #
]

hurmber aflen ding al $49.95 each

Credit Card 8

WName on Card

Exp. Date

Signalure

Fax this page to 1-B66-847- 5564 -or- e-mail to pgilkes@focalpointooaching.com.

***Your Satisfoction is Guaranteed***



Following are three articles from a series written for The Cochrane Eagle, one of our local
newspapers, regarding the arts community in Cochrane. Talk about the power of the written word -
within several months of starting these articles, an arts organization was formed and is now doing

some awesome things for the community.

Challenge to the Arts Community
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Arts Cochrane in the Parade
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Alberta Arts Day
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Arts Community Needs to Step Up and Get Organized
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Arts Cochrane is now a community project
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Harness This Secret Power
To Reap More Of The Potential
In Your Business And Expertise

sheer magic

<

<J

A New Way of Doing Things

% @ +
#

From Struggle to Sheer Magic



%
% seemed like magic looked so easy happened so
quickly

F the Copy Whisperer brings that same magic # to
your business.

(] <

e <

H that’s the struggle < we have
something of value to offer others ** who would love to
own and experience what our product or service could give them.

& good news Copy Whispering.

A Surprising Discovery

this amazing answer to my own marketing

dilemmas.
# 9"8N
#
%
+ E 6
$ % A
& %



& a funny thing began to happen | was beginning to enjoy this

& # A
A secret marketing tool
" a secret marketing tool
every truly successful business used it
to huge success :
$
1 H
What is this secret?
& copywriting %
F
E % H

|

% " % 90% of all copywriting only
touches on the bare minimum of what copywriting can do / 0
— - #

B

“My advice to business owners is to recognize that your sales copy is by far
the most important component of success. By a long shot. A better mousetrap
will not cause the world to come to your door. Great sales copy will.”

$ . & &

The copywriting process

9

4

5 / 0

7 AS

2

defining the purpose of the copy **
, <
& gathering information =#
G 1
=# ask questions like theseB



incubating

& create those “ah-
ha!” ideas

- finished copy

3 B
e attract your ideal clients
e make them want to
e educate why your product or service is the best answer

e motivate them $

e give them an offer they’ll be eager to take you up on

Why Copy Whispering?

! - e , . < #
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$ &
that special something extra $
& KII
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% /, 0 K L
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% giving an image life,

making it sing, making it capture your heart and your attention.
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- Elaine Phillips, Writer and adjunct instructor, Cochrane, AB

- " K L makes your product
come to life in the mind of your prospect. It captures their attention and their heart.

J K L
K L %
$
& _ uw
# %
$ from your heart to the heart of your prospect/customer %
$
%
$

$ : they will come willingly — and
even eagerly.
F  $ <" because you
want to, because it meets a desire or need you have, because it feels right to you?
% $

<& <
That’s the beauty of Copy Whispering J a gentle but immensely effective and
powerful process
How does that benefit you?
.. < B
. confidence $

. joy of sharing #



%

, ideal clients $

# referrals
time and freedom doing what you love
sense of accomplishment

being appreciated
# / 0 sales and revenues improve

Who is my best client?

<G : <%
a special group of businesses and owners.

B
passionate
committed
understand the need for marketing

honesty & integrity serving their clients with excellence

business, marketing, personal growth, and success. &
B

%

G HE . 3 - HE *%

What background and experience
do | bring to Copy Whispering?



& Copy Whisperer
the very best — tool
make a powerful difference for my clients &
to help others do what they thought they couldn’t do.

! #
e <%

- how would that
benefit you?

H member of the American Writers &
Artists Institute (AWAI) the best
copywriting programs

copywriting masters Michael

Masterson, Bob Bly, &
&
= O
6
%" "%
290
%" "%

%

understand the pain and
frustration

%

% #

About the Copy Whisperer

% . * 0

$

(You get a copywriter with the best training
available, and with the best potential for
giving you great copy. If more information
is needed to help you with a specific
problem, the answers are sure to be
somewhere in all those resources.)

- B

(Experience with a variety of businesses)

% $
#
(That passion & creativity is brought to the
copywriting and consulting done for my
clients)

$

(Used to develop new ideas and
possibilities for clients)

% $

K% L

(Able to educate your prospects in the copy
about how and why your product can help
them. Also understand what it’s like to have
a course to promote)

+ B%""%

(Learn from others and try to give back as
well)

desperately needing someone else’s knowledge and experience.




the relief and joy of finding solutions

%

How can | help you?

e <

% e

get better results

$ see your results multiplied.

7(5 "89 2°9( -

What do you have to do?

+
F E $
$  accepting
| doing something
about it.
| <
1 $

/ A%

% $

(Have a pretty good understanding of what
makes a good course, book or seminar)

% $
$

(You get the benefit of all that knowledge)

& - +

(Understand what motivates people, where
they get themselves stuck, and how to help
them get unstuck.)

+
6 % G T - +
(It’s like access to a great mastermind team)

@

3 -
& "

(Keep up-to-date on what’s going on in
business, marketing and copywriting)

e $

(Can provide help with making your website
more effective — including design as well as
the copy)

% $ K 1 L

(Understand being a writer and product
developer)

(Know how to connect with the public)
1 $

(I can come and speak to your group. | also
understand about being a speaker)




a good copywriter

years of struggling to survive
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6
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your best option find

What will this cost?

KF
“Can you afford not to?” .
< . emotional strain
stress <
grow and flourish =
%
: M50( 52N 42 $
TR
: A
920D E
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My guarantee
%
$

| will do the best | can for you and your project. | guarantee that you will be satisfied with the project
or | will either redo the project or give you your money back.



great copywriting $
most likely to improve your marketing results.

9 %" "%
4 :
| #
5 & #
What if I'm not ready to try Copy Whispering yet?
Call anyways & no obligation &
J
information package &
: book your
project now :
" small
business E :
for a much smaller fee
Start reaping your rewards
call the Copy

Whisperer today at 403-981-5910.

@ my goal is to help you succeed

| won’t be writing for everybody

% e

&
you will benefit even more than | will



& # /
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% | want clients who want to work with me

] $7(5 789 279($ .o

To your success,

Evelyn Grace Marinoski
- The Copy Whisperer -

PS.
succeed & K L
call me today at 403-981-5910 -

@ $ there’s no risk to you experience the magic of
Copy Whispering reap more of the potential rewards #



