
 
 

Thank you for your interest in my copywriting services…. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Perhaps you’ve requested this information kit out of curiosity, or are wondering what a 
freelance writer does. 

More importantly, you are probably thinking about your marketing and wondering if a 
copywriter can do anything to help you get better results. 

Before you hire a copywriter, you’ll want to know something about them. If we were 
meeting face-to-face, there are questions you’d probably want to ask. So let’s take a look 
at some of them right here. 

 

What is your background and what are your qualifications as a copywriter? 

While I have been in business for over twenty-five years and have owned several 
businesses of my own, copywriting is a more recent venture, one I am very excited about. 

I have been a writer for many years – writing newspaper columns, articles, workshops, 
etc. and am the author of a course called Powerstart Success.  

When I decided to learn about copywriting, I choose the American Writers and Artists 
Institute for my training. I am a member of their Infinity program with access to all the 
courses and resources they have available – and that is quite considerable. 

Their training is among, if not the best, in the world. Their core copywriting program alone 
gives one better copywriting know-how than 90% of the copywriters out there. 

 

Do you have experience in my field? 

My background and interests have included business, marketing, personal growth & 
success and the arts. Those are the areas I am most familiar with. 

However, I love learning and one of the things I enjoy about copywriting is that each 
project provides me with a new learning experience. So even if I don’t know your product 
or service in particular, please feel free to ask.  

One of the secrets to great copy is research, and I have always enjoyed doing that. I’m 
confident that if your product or service is of interest to me, I will be able to write well for 
you. 

 

What kinds of copywriting projects do you do? 

Copywriting is part of almost any marketing project. While I cover a fairly wide spectrum 
(see the pricing list for details), I enjoy the study and research for salesletters (online or 
offline), webcopy, brochures, articles, press releases, newsletters, etc. 

I have also been a webdesigner and have spent considerable time online. So writing for 
the internet and providing copy for websites, online salesletters, articles, etc. is the area I 
am most familiar with. 

 

Do you offer consulting services? 

Yes. While I believe that copywriting is the most important of all the marketing things you  
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can do, it is also part of a larger marketing picture. If the copy is well-written, but poorly 
used in the business’s marketing projects, then it won’t bring the best of results. 

I often take the time to get at least somewhat of a picture of how and where the project I 
am asked to work on fits in the larger marketing picture for a business. If I feel that I can 
add some marketing suggestions, I may add some as a bonus, or will suggest some 
consultation time to go over some ideas with my client. 

I am an avid ideas collector, and have collected my own list of over 5000 marketing 
ideas. I have studied the greats when it comes to marketing and enjoy using that 
knowledge to help businesses improve their marketing results. 

 

Is there an easy way to get started with copywriting? 

Yes. Get a copy critique. If you’ve never used a copywriter before or don’t have the 
budget for a copywriter, get a copy critique done for your marketing projects.  

With a copy critique, you submit a marketing piece you already have, or one in progress. 
I’ll go over it and make suggestions for what I think works or doesn’t work, and I’ll give 
you ideas for improving the copy. Then you go ahead and write your copy. 

It’s a good way to get a second opinion or to bring some new ideas and life into a project 
that isn’t working as well as you would like. It’s also a good way to sample the work that I 
do at far less cost than having me write your copy from scratch. 

 

What does it cost to hire you for a copywriting project? 

The best way to get a price for your particular project is simply to contact me, explain 
your project, and I’ll get back to you with a written estimate. 

I have included a estimated fees schedule in this information packet to give you a range 
of projects and prices that I work with. 

 

How long does it take to do a project? 

It depends on the extent of the project, but generally speaking I prefer to have 2-3 weeks 
to work on your project. That gives me the time to do the research well and to polish, edit 
and revise the copy until I – and you – are happy with it. 

 

What about revisions if I’m not totally happy with the copy? 

Two revisions are included in the project fee I quote you. All you have to do is tell me 
what you want changed and I’ll be happy to do it.  

The only requirements are that the revisions must be made within 30 days of receiving 
the copy, and that they are not based on a change to the assignment. 

 

Who are your clients and what do they say about you? 

A testimonial sheet and a clients & experience sheet are included in this information 
packet. 

Over, please…. 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

How do I order from you? 
 

That’s easy. Just pick up the phone and call me at 403-981-5910, or send me an e-mail 
at evelyn@willowrosevillage.com. Tell me what you have in mind and we’ll work out the 
details.  
 
When I have your go-ahead, I’ll write the copy for you and get it to you on or before the 
deadline date. 
 
So…. Why not try my service for your next marketing project – salesletter, brochure, 
webcopy, article, white paper, ad or newsletter? I guarantee that you’ll be happy with the 
results. 
 
Sincerely yours, 
 

Evelyn Grace Marinoski 
The Copy Whisperer  
 
PS. If you have an immediate need call me right now at 403-981-5910 or send the details 
to evelyn@willowrosevillage.com. There is no charge to discuss your project or to get a 
price quote. And there is no obligation to buy. 
 
 

Evelyn’s Clients Have This to Say…. 
 

Excellent Writing Abilities 
With Evelyn's vast marketing experience and her excellent writing abilities, she has a unique 
ability to produce a document that is not only accurate but strikes an emotion with the target 
audience.  
- Darcy Fritzke, Corporate Gift Incentive Consultant, Fritzke & Associates 
 

Phenomenal at Capturing Your Ideas 
Evelyn is VERY analytical, innovative and creative. Evelyn is absolutely phenomenal at capturing 
your ideas, putting them into a website or whatever. She has great printed communication skills! 
- DK Hale, Executive Director, Canada Arms of Love 
 

Exceeded Our Expectations 
Evelyn Marinoski worked closely with us to create a website design that has exceeded our 
expectations. The process was painless and, I can truthfully say, the results have been positive.  
- Mike and Suzann Burns, Songs of Faith Ministries, Cochrane, Alberta 
 

Passion For Writing 
Although her articles, letters, copy writing and stories cover a colourful spectrum, all have one 
thing in common: they get to the heart of the matter. Evelyn's writing is "essential," in the sense of 
reaching the essence. As a reader I am never left wondering what she's trying to say. Both her 
innate passion for writing and her wordsmithing skills are clearly evident; Evelyn's way with words 
is a science and an art.  
- Elaine Phillips, Writer and Adjunct Instructor, Cochrane, AB 
 



 
 

What Evelyn’s Clients Say …. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

I recently utilized Evelyn's company, The Copy Whisperer to produce a sales letter for my 
corporate gifting company. With Evelyn's vast marketing experience and her excellent writing 
abilities, she has a unique ability to produce a document that is not only accurate but strikes an 
emotion with the target audience. Not only will I utilize Evelyn in the future but I would highly 
recommend her as well.  
- Darcy Fritzke, Corporate Gift Incentive Consultant, Fritzke & Associates 
 
Evelyn Marinoski has shared her writing with me for several months already. Although her articles, 
letters, copy writing and stories cover a colourful spectrum, all have one thing in common: they get 
to the heart of the matter. Evelyn's writing is "essential," in the sense of reaching the essence. She 
digs deep into the marrow of a piece and brings out the nutrients, the flavour, the richness. As a 
reader I am never left wondering what she's trying to say; her diction is clear and her word choices 
precise. Depending on the audience, her writing may be business-like, educational or poetic; 
always it engages the reader. Both her innate passion for writing and her wordsmithing skills are 
clearly evident; Evelyn's way with words is a science and an art.  
- Elaine Phillips, Writer and Adjunct Instructor, Cochrane, AB 
 
Evelyn Marinoski worked for me, prior to beginning her own company. She was of stupendous 
value to me when I was forming the details of what I was endeavoring to do. Evelyn is VERY 
analytical, innovative and creative. I am grateful for her help, from the start to the finish! Evelyn 
is absolutely phenomenal at capturing your ideas, putting them into a website or whatever. She 
has great printed communication skills! 
- DK Hale, Executive Director, Canada Arms of Love 
 
Evelyn brings considerable experience to her workshops and she enjoys sharing her wealth of 
knowledge. Through her compassion and encouragement, she gently guides others to explore 
and unleash their power within, opening new doors to exciting possibilities. Fun is essential in all 
of Evelyn’s workshops, reminding us of the power of laughter to keep us grounded no matter what 
comes our way.  
- Barb Hepperle, Edmonton Divorce Solutions 
 
"In the 30 years I have known Evelyn it has been exciting to see the incredible development of her 
artistic abilities, her teaching style and her personal development. I am blessed to have had her as 
a teacher and friend."   
- SuAnn Poettcker 
 
Shortly after we began Songs of Faith Ministries, it became obvious that we needed a website to 
let churches and others know about our ministry, availability and products. Evelyn Marinoski 
worked closely with us to create a website design that has exceeded our expectations. The 
process was painless and, I can truthfully say, the results have been positive.  
- Mike and Suzann Burns, Songs of Faith Ministries, Cochrane, Alberta 
 
Evelyn has recently made a website for me that I am quite delighted with. Not knowing much 
about computers she has helped me a great deal with putting it all together. She has been very 
understanding, and a good person to work with. I would certainly recommend her to anyone.  
- Paula Hawkes, Equine & Portrait Artist  
 



 
 
 

Clients & Experience …. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

All Season Storage  
    mini-storage and U-Haul dealer, Drayton Valley 
 
Arts Cochrane  
    umbrella arts organization for Cochrane 
 
Banff Centre for the Arts  
    world renowned arts centre 
 
Berrywine Webdesign  
    Websites for small businesses, artists and 
organizations 
 
Calmar Storage  
    mini-storage and RV storage 
 
Canada Arms of Love  
    Christian ministry organization 
 
Canadian Convention of Southern Baptists  
    headquarters for the Canadian Southern Baptists 
 
Cochrane Art Club  
    Artists group 
 
Cochrane Artisans Guild  
    group of local crafts people 
 
Cochrane Enterprises Ltd  
    waste management company 
 
Cochrane Homecheck  
    caring for homes while owners are away 
 
Cowboy Trail Church  
    ministry to the cowboy community 
 
Croylyn Developments Ltd  
    real estate development, etc 
 
Edmonton Association of Professional Coaches  
    coaching organization 
 
Elaine Phillips  
    author & photographer 

Focal Point West  
    business coaching 
 
Fritzke & Associates  
    corporate gift incentive program 
 
Images of the West  
    western art 
 
Kingsfold Retreat Centre  
    interdenominational retreat northwest of Calgary 
 
Old & Crafty  
    antiques, handcrafts, etc 
 
Paintbox Artist Supplies  
    Cochrane’s art supply store & gallery 
 
Palette Art Club  
    seniors art group in Leduc, AB 
 
Songs of Faith Ministries  
    gospel music, western style 
 
Studio West  
    art gallery & bronze foundry 
 
Sunflower Transitions  
    personal coaching for people in transition 
 
Willowrose Arts & Business Village  
    a “community” for artists & business people 
 
Willowrose Market Inc  
    antiques, handcrafts, farmers market 
 
Winding Road Legacy Art  
    bronzes 

 



 
 

How & Why I Write ….  
 

Copywriting was the secret that completely changed my attitude toward marketing. Understanding 
what it was, how to do it, and how powerful it can be when used rightly and well, made me want to 
share this secret with others.  Here’s why and how I write copy. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Why I Write Copy 

�� Because I get to help both my clients 
and their customers get what they really 
want – there’s a special pleasure in 
seeing people happy to have some want 
or need of theirs well satisfied. 

�� Because words are powerful and can 
accomplish great things if used wisely 
and well. I know only too well from 
experience how frustrating it can be to 
not know how to market a great product 
or service that you know will help and 
benefit others. Copywriting done right 
can certainly do that.  

�� Because I love to learn. Each new 
project gives me a chance to dig in and 
learn something new – and then use that 
to benefit my clients. 

�� Because it’s creative and anyone who 
knows me knows that’s a major part of 
who I am. I love coming up with ideas, 
seeing things in new ways, finding 
solutions, etc. 

�� Because I’m passionate about writing. 
Copywriting gives me a way of using my 
interests, abilities, knowledge and 
experience to help others. I like that. 

 

How I Write  

Purpose �� It begins with the client – 
getting clear about what they are hoping 
to accomplish and what this particular 
project is being used for. 

Research �� Once the project is agreed 
to, I do major research to learn all I can 
about the product or service. This 

involves getting lots of information from 
the client – I have a checklist of things I 
ask for. 

It means getting to know the product or 
service inside out – sometimes almost 
better than the client does. 

Getting Creative �� Once I’ve gone 
through all the data and information I’ve 
been given, I begin to mull over ideas 
and start making notes. 

I create a picture in my mind of who the 
target market is. Who are you actually 
trying to sell this to? 

I think about headlines and how to 
capture the reader’s attention.  

I think about the promises that can be 
made and which ones will most resonate 
with the potential customer. 

I look for all the benefits and how to tie 
those to the driving emotions that will 
motivate the prospect to buy this product. 

I think about the features and details that 
will help the client convince themselves 
that this is just the right solution for their 
want or need. 

I work on creating an offer that will make 
them realize they are getting a terrific 
deal that they would foolish to pass by. 

Planning �� Once I have a good set of 
ideas and notes to work with, then I 
create a plan or outline for how best to 
create a strong and effective piece. Here 
too I have a structure I work with to make 
sure I include all the necessary 
components. 

Writing �� Then I do the writing that  

 

“Everything good that ever happens in biz...... flows from what the copywriter creates. All the ads... the 
videos... the email... the blog posts... the PPC ads... everything. Copy is king.” – John Carlton 

 “My advice to business owners is to recognize that your sales copy is by far the most important 
component of success. By a long shot. A better mousetrap will not cause the world to come to your door. 
Great sales copy will.” – Clayton Makepeace 

puts this all together in a way that 
draws the reader in and helps them 
make that all-important decision to buy 
your product or service. 

Checking, Editing �� Once the first 
draft is created, then comes the editing 
and checking to make sure it reads 
well, that it is persuasive, that it 
answers the objections the reader 
might have, that it gives them all the 
information they need to make the 
decision. I work through a whole 
checklist I’ve created to make sure I 
don’t miss anything important. 

Client Check �� Once I’m satisfied 
with what I’ve written, then it is sent to 
the client for their approval. No matter 
how much I think I’ve learned about the 
product or service, I still think the client 
is the ultimate authority. I’ll explain 
what I’ve done and why, if they want, 
but I definitely want their input and 
feedback to make sure we have 
something that will do the best job 
possible. 

Revisions �� If there are changes the 
client wants made, those are done 
here. (Two revisions are included in the 
package.) 

Project Completed �� The client uses 
the finished project in their marketing.  

Follow-up �� I like to check with the 
client after the marketing to see what 
results were obtained. After all, that is 
the purpose of copywriting – to get 
results. But not just any results – great 
results. While I can’t guarantee specific 
results, I do want to make sure that the 
results have benefited my client. 



 
 

Getting to know …. Evelyn Grace Marinoski 

 

 

on self-publishing, graphic design, video 
marketing and much more. 

Still Being Creative 

Presently Evelyn and her husband live in 
Cochrane in a beautiful home overlooking 
the Bow River. Something about the 
mountains just feels at home for her, so the 
daily view of the river, the foothills, and the 
Rocky Mountains is a pleasure she always 
enjoys. Her camera is kept handy by the 
window. (Even if hubby jokes that it’s the 
same-old, same-old  view. But now if only it 
had cows and horses in it, then it would be 
perfect!) 

She still finds ways to be artistically 
creative – painting, drawing, calligraphy, 
photography, bookbinding, to name a few. 
She is also working on her long-term dream 
of creating Willowrose Village, a unique 
arts and business village. 

Becoming the Copy Whisperer 

The discovery of copywriting was so 
influential in changing Evelyn’s attitude 
toward marketing, that she wanted to use 
this new-found skill to help others. Her 
passion is to see businesses begin to move 
toward the success that is possible when 
their products and services are marketed 
with well-written copy.  

These days, Evelyn works from her home 
as a copywriter and marketing consultant. 
She is known as The Copy Whisperer, a 
name inspired by the horse whisperer,  
whose ability to tame wild horses looks like 
sheer magic – just like writing great copy 
can lead to amazing results. 

Evelyn’s passion for learning, her love of 
ideas and all things creative, her love of 
writing and her passion to help others all 
come together to benefit her clients in her 
work as the Copy Whisperer. 
 
She still shakes her head at times when 
she thinks back to her early years – if 
anyone had told her then that not only 
would she have her own business, but it 
would be in the field of marketing, she 
would have thought them certifiably crazy.  

But here she is, enjoying the journey. 

For more information about Evelyn and 
how her copywriting and marketing 
consulting services can help you, call 403-
981-5910 or e-mail 
evelyn@willowrosevillage.com. 

An Unremarkable Beginning 

You just never know. Her first thirty years 
were rather unremarkable. She grew up as a 
preacher’s kid on a farm in central Alberta, 
Canada. She attended a Bible College for 
three years after high school and lived and 
worked in Banff, Alberta for twelve years – as 
a chambermaid, housekeeper, and stores 
technician (fancy name for a jack of all 
trades). Her only claim to fame was that she 
was artistically creative. 

Then life hit a solid wall of defeat and 
depression at age thirty. Not someone you’d 
put high on a list to accomplish much of 
anything in life. Hardly a glowing 
recommendation, right? 

From Failure to a Changed Life 

Yet that extremely painful time was the 
beginning of a whole new life and journey for 
Evelyn. Realizing that she was absolutely no 
longer willing to accept things as they had 
been, she made the choice to change.  

And change she did. It was not an easy 
journey and there was much to learn. But it 
didn’t take long for new results to start 
appearing. 

Business & Arts Experience 

About a year after her new decision, she 
moved to Cochrane, Alberta, and began her 
first business - doing arts and crafts out of her 
home. She discovered that being her own 
boss was a freedom she enjoyed. 

Then came the opportunity to write an arts 
and crafts column for a local newspaper. That 
led to the founding of an Artisans Guild – 
which Evelyn headed up for the next several 
years. 

The column also led to her organizing the 
local arts businesses for tourism promotion – 
and led to a very successful and long-running 
yearly arts event. 

She also became involved in the Cochrane 
Art Club, serving a term each as vice-
president and president.  

During all those years, Evelyn also became 
an adult education instructor – teaching art, 
calligraphy, and crafts classes, and later 
business and personal success workshops. 

She met and married her husband Roy and 
joined him in his business – a waste 
management company. When that company 
sold years later, they moved to the Edmonton 
area where they had already started a mini- 

storage business several years earlier. 

Here Evelyn opened a retail shop selling 
antiques and handcrafts, and operated a 
farmers market. 

After selling the mini-storage business, 
Evelyn took some training as a personal 
coach, and considered starting that as a 
business. She also wrote a personal success 
course called Powerstart Success. 

Facing the Fear, Doing It Anyway 

Thinking it was too complicated for her, she 
hired someone to create a website for her. 
That was a disaster. So out of frustration, it 
was off to the bookstore, two fat HTML coding 
books, and a week of work later, and she had 
her own website online. And a new 
knowledge that led to doing many websites 
for others as well. 

But there was one other area of business that 
she knew was hindering her. Marketing was 
the main reason she had hesitated about 
getting into business to begin with - she had 
always felt very uncomfortable with it. She 
says, tongue-in-cheek, she was so allergic to 
marketing that just thinking about it was 
enough to give her mental hives.  

But having learned that sometimes the best 
route is to face the thing you fear, she began 
studying marketing in depth. To her surprise, 
she discovered a whole new interest in, and a 
new attitude about  marketing. 

The Secret Marketing Tool 

She also found a secret marketing tool that 
really intrigued her. Oddly enough, it was 
something she had never even heard of to 
that point, but it so interested her that she 
decided to learn more. That marketing secret 
was copywriting. 

The Best Copywriting Training 

She studied with the American Writers and 
Artists Institute, which provides one of the 
best marketing programs available. Simply 
learning their core program makes one a 
copywriter with more knowledge than 90% of 
the copywriters out there.  

Evelyn went beyond that to became a 
member of the AWAI Infinity Program with 
access to all of their extensive copy-writing 
programs. This covers the core program, a 
masters program, writing for money-making 
websites and online marketing, for financial, 
health, fundraising, Christian, self-help, travel 
and other markets. It also includes courses 



 
 

Schedule of Estimated Fees …. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Copywriting 
Salesletter (1-page) ...........................................................................................................$ 400-600 
Salesletter (2-page) ........................................................................................................... $500-700 
Salesletter (4-page) ........................................................................................................... $750-800 
Salesletter (4+pages) ..................................................................................................... $175+/page 
Brochure (2-page) .............................................................................................................. $400-600 
Brochure (4-page)............................................................................................................... $650-850 
Brochure (8 page)............................................................................................................. $800-1000 
Ad – Full page......................................................................................................................$250-500 
Ad – Half page.....................................................................................................................$150-350 
Ad – Quarter page...............................................................................................................$125-250 
Newsletter.(1-page).............................................................................................................$200-400 
Newsletter (Additional pages)..................................................................................from $100+/page 
Press Release.(250 words min)...........................................................................................$1+/word 
Article (ghost written, 300-600 words)................................................................ $300-500 ($1/word) 
Feature Story (bylined or ghost written, 300-600 words) ....................................................$300-500 
Feature Story (bylined or ghost written, 601-1200 words)...................................................$550-800 
White paper .....................................................................................................................$1000-2000 
Postcard ..............................................................................................................................$350-450 
Revisions (2 revisions included in fee), beyond that ................................................................$75/hr 
Copy Critiquing .........................................................................................................................$125+ 
Rush Fees ............................................................................................................ regular fee + 50% 
Work done by Hourly rate ........................................................................................................$75/hr 

 
Online Copywriting 
Long-copy landing page (equivalent of 6-8 page salesletter)..........................................$1000-2000 
Medium copy landing page (equivalent of 2-4 page salesletter)........................................$750-1000 
Short-copy landing page (equivalent of 1 page salesletter).................................................$400-600 
Simple Homepage (ad style) ...............................................................................................$200-400 
Complex Homepage (tabloid style)........................................................................................400-800 
Autoresponder e-mail series..............................................................................................$500-1000 
Extra Expenses not included in Pricing....................................Travel...at $.45/km, bus, parking, etc 

 
Terms 
 

A purchase order or letter of authorization is required for all projects. Fees are payable 50% in 
advance, balance upon delivery. Copy critiquing fees are payable in full, in advance. 
 

All revisions must be assigned within 30 days of receipt of copy. Two rewrites are included in the 
fee, unless the revision is based on a change in the assignment after the copy is submitted. 
 

These listed fees are guidelines only. Contact us for a quote on your specific assignment, 
which will depend on the project, how much content is supplied, the research required, etc. 
Discounts apply to bundled packages. Ask for details. 
 
The following may apply to some of the listed projects: 

• Royalties (based on number of mailings made) 
• Residual Income (smaller upfront fee, but a share of results) 
• Yearly Bonus (for each year that your piece continues to mail) 

 

 
Please note: These fees are valid to December 2009. Call for a current list when planning 
your next project. 

 



 
The Amazingly Easy Way  

to Add Value to Your Business 
 

Easy to do. Easy on your time. Easy on your budget and bottom line. Easy to create valued 
and appreciated people. Easy to grow a healthier, stronger  business. 
 
So what’s the secret?  
 
Gift-giving. But not just any gift-giving. This amazingly easy one will have you wondering how 
you could have done without it in the past. 
 
Like most businesses, you understand the value of giving gifts. But when that means long hours of trying to 
figure what to get, where to order or buy them from, maybe repeated trips to stores to buy the items, having 
to find a place to store them, then hauling them out for the presentation, it becomes expensive in terms of 
time and money. Small wonder you begin to question whether it’s really worth all that fuss and bother. 
 
Yet you do recognize that gift giving has value. Especially when you consider the following: 
 

• 79% of people who leave their job state it was due to lack of appreciation as being a key reason 
(Society for HR Management).  

 
• 65% of employees said they received no praise or recognition in the workplace last year (Gallup 

Organization Poll) Employees soon stop working just for a paycheck; they need something additional 
to show they are appreciated and noticed for a job well done. 

 
• The average cost of replacing an employee is 150% of annual compensation (Insight, a CPA 

Magazine). 
 
• Studies have shown that customers are much more likely to choose to go back to a company that 

has given them a corporate gift over a company that has not. 
 
• Vendors who gave were more than twice as likely to increase the chances of being contacted by 

customers as those that didn’t have a gift program. 
 

Why consider a gift-giving program 
 

What can a good gift program do for your business? 
• Show your employees, clients and vendors that they are valued and appreciated 
• Reduce employee turnover  
• Increase employee productivity and boost morale  
• Achieve revenue growth goals  
• Improve customer loyalty  
• Generate more client referrals  
• Lower workplace related accidents  

 
So yes, you do understand that there is value in gift-giving. But how can you afford the time and money to 
do it when you are so busy just trying to keep ahead of the game? When the company budget is getting 
leaner by the year? 
 



Well, what if you could? What if there was a gift that was: 
• small in size – takes very little of your space 
• perceived to be of greater value than what you will spend on it 
• easy to choose 

• easy to order 

• easy on the budget 

• good for your bottom line 

• appropriate for almost any person 
 

Would that be worth considering? I’m guessing there’s a good chance you’re saying “Yes!”. 
 
Well, there is such a gift. Allow me to introduce: 
 

Fritzke & Associates 

“Ribbon – the Gift of Choice”. 
 
What is Ribbon? Ribbon is a special gift program that starts with a gift card. The card is redeemable online 
in just a few very simple steps. Each card accesses one of a number of albums of 35+ brand-name gifts 
to choose from. Once the choice has been ordered, the physical gift arrives on their doorstep within days. 
 

Why would you consider Ribbon – the Gift of Choice? 
 
What makes Ribbon a good choice for you? 
 

• Easy on your time - All it take is a few minutes to order the cards online or through a simple phone 
call. No taking hours trying to figure out what to get or having to go shopping. Just a few minutes and 
one simple step. 

 
• Fast shipping - The cards usually arrive within three business days, so you don’t need weeks of lead 

up time. Great when you need a good gift in short order. 
 
• Your choice is easy – just pick one of the gift albums available to you (9 albums in Canada or 19 

albums in the USA, with more being added regularly.). Depending on your budget or your occasion, 
that will be a fairly easy choice to make. 

 
• Appropriate gifts - With at least 35 gifts in each album, and some with considerably more, there is 

sure to be something for everyone on your gift-giving list. That’s a relief for you – taking all that 
guesswork out of what to get someone. It’s also a pleasure giving someone something you know they 
will value and appreciate – because they got something they wanted. You’re not wasting money on 
something that could just end up in the closet, in a yard sale, or even in the garbage, because it didn’t 
fit or suit the person it was given to. 

 
• Albums updated regularly - The items in the albums are changed yearly. That means you could use 

the same album year after year – even to the same person - and they would feel like they have a 
whole new gift package to choose from. 

 
• A variety of price points - The albums come in a variety of price points from $35 - $300. So it’s easy 

to choose one that fits your budget. Best of all, the price you choose is the price you pay. There are 
no hidden or extra fees to worry about. There are also no shipping charges (for either you or the 
recipient) – shipping is free in both Canada and the USA. That’s all included in the price of the 
album(s) you choose. The only extra fee would be if you want your company logo added to the 
presentation folder – there is a small fee added for that service. 

 



• There is no sign-up fee.  
 
• There is no contract to sign. 
 
• There is no minimum purchase required – you can buy one or several hundred, any time you want. 

How’s that for hassle free, and making life easy for you! 
 
• Payment options include cash, check or credit card. 
 
• 30-day financing is available if needed. 
 
• Need help setting up your gift-giving program? Want to develop an incentive program? You get 

that included too – more on that in just a bit. 
While Ribbon is a wonderful tool for adding value to a business, it can also be used by individuals. Since 
there is no sign-up fee, no contract, and no minimum purchase, Ribbon makes gift-giving easy for the 
person who needs something different for a wedding, birthday, anniversary or other special occasion. 
 

Why is Ribbon good for the person who gets it? 
 
What makes Ribbon good for the people you give it to? 
 

• They get a tangible gift. Something they can touch and see. People like that. And they’ll like you for 
giving them that. 

 
• They get a gift they get to choose. It’s hard for larger companies, sometimes even for smaller ones, 

to find something  appropriate for each person they want to gift. This way the recipient gets to choose 
something that is of value to them – and that is welcomed.  

 
• Getting their gift is incredibly easy. The gift card directs them to a special website – 

www.ordermygift.com  It welcomes them and directs them to enter the serial number on the back of 
their card. That takes them directly to the album you choose for them. They look through the gift 
selection available, and make their choice by clicking on the gift they want. They are asked for their 
shipping details and that’s all there is to it. In just a short time – sometimes within days -  the gift 
arrives on their doorstep or mailbox. 

 
• There is no price given on the card – or in the album online that the card directs them to. Most gift 

cards have a value attached to them, so people know how much you spent on them. With Ribbon, 
there is no value shown on the card or the album. People who have been asked to put a price on the 
card after they have gone through the album and have chosen their gift almost always state a higher 
price than what the card/gift actually cost. You’re definitely getting good value for your money when 
you have people thinking that you’ve spent more on them than you actually did! 

 
In giving the Ribbon gift card, you don’t just give your recipients one good experience, you give them four. 
Four times when they will have reason to think of you and to appreciate how you have honored and valued 
them. 
 

• One, they feel acknowledged for their worth and importance to you when you first give them the 
Ribbon gift card. The classy, professional presentation package makes them feel special and 
prepares them to expect something special – and they won’t be disappointed. Of course you’ve 
included your own personal card appropriate to the occasion. 

 
• Two, they feel relieved and happy when they go to the website to choose their gift and discover how 

easy and convenient the process really is. No extra shipping fees or anything to worry about. No 



having to make a trip to a store or shop to get their gift, just go online, choose their gift and it all gets 
delivered right to them. 

 
• Three, they feel excitement and anticipation when they see the gift selection that is available to them. 

There are at least thirty-five gifts per album and often more, so they are pleasantly surprised at the 
amount of gifts they can choose from. They are also impressed that this is well-known brand-
name merchandise with a high-perceived value. That makes them feel again that you have truly 
appreciated and valued them. 

 
• Four, they have reason to be grateful to you when their gift arrives, and they get to enjoy something 

that is meaningful to them. They’ll also be impressed with how quickly the gift arrives – often within 
days of placing the order. 

 
With positive experiences like that, it’s easy to generate goodwill, to impress people, to create employee 
and client loyalty, to get referrals – all of which is very good for you and your business. 
 
Okay, you say, this all sounds pretty good. But are there any problems with gift cards? Yes. Let’s look at 
some of them. 
 

• Some gift cards are given only for specific stores or shops. What if the person doesn’t particularly like 
those products or stores? They may not even bother to use the card. And they won’t feel particularly 
valued by you if that happens. With Ribbon, you don’t need to worry about that. With all the gifts your 
recipient gets to choose from, you can be sure they’ll find something they like.   

 
• Most gift cards require going someplace to use them. That’s often extra driving and time the person 

may not want to be bothered to do. With Ribbon, that’s not a problem. All they need to do is get 
online, click a few links, add some shipping information and it’s all done. Simple as that. 

 
• In today’s uncertain economy, stores or shops may shut down before the card even has a chance to 

be used. Ribbon, on the other hand, is backed by a no-debt company that has been around for many 
years. You can rest assured that this card will be honored. 

 

Your “double” guarantee 
 
What about guarantees? Does Ribbon offer one? Actually, Ribbon has what you could call a double 
guarantee.  
 

• First, you are covered by a 180-day satisfaction guarantee, so there is no risk for you. That’s on 
top of the fact that Ribbon has no minimum purchase required, no sign-up fees and no contract to 
sign. You can’t get it much better than that. 

 
• Second, your recipient is also covered - with a 180-day return policy. That means if they should 

choose a gift they don’t like as much as they thought they would, they can choose another gift 
instead. Here’s the guarantee: 

Satisfaction Guarantee 
If for any reason the Gift Card recipient is not satisfied with their selection 
from this Gift Collection, they may return it within 180 days for an exchange. 
A replacement will be sent immediately upon receipt of returned 
merchandise. If for any reason the purchaser of a Ribbon™ Gift Collection is 
not completely satisfied, the purchaser may return the Gift Card within 180 
days of purchase for an exchange or refund of the Gift Collection price and 
applicable sales tax. . 

 
So you are covered twice over. First, for yourself, knowing that you can return your cards for whatever 
reason within 180 days. Second, knowing that you are guaranteed to have happy recipients. They will 



appreciate how much care you have taken to ensure that they get a gift they will enjoy. (Even if they don’t 
know how little time and effort it really took on your part!) 
 
Oh yes, there is one other special feature to the Ribbon card. Each card also comes with a tracking 
number. It’s highly unusual for it to happen, but if something did go wrong and the gift didn’t show up, this 
feature would make it possible to track what happened and see that it gets straightened out.  
 

Who is behind this Ribbon program? 
 
There’s one more secret to why the Fritzke & Associates Ribbon program is a good one to work with. And 
that is Darcy Fritzke. 
 
Darcy’s background as an engineer gave him insight into gift-giving from the recipient’s side. There he 
saw the problems associated with gift giving that wasn’t done well. Far too often he saw unwelcome, 
inappropriate gifts shoved in a closet or drawer, or sometimes outright thrown in the garbage. He saw how 
those recipients didn’t feel valued or appreciated, if anything, they felt the opposite. 
 
He began to think about that and to research whether there could be a way to make gift-giving actually 
accomplish what it was meant to do – with maximum benefits. Extensive research led him to “Ribbon – 
the Gift of Choice”. 
 
What impressed him was: 

• the diversity and quality of the gifts available 
• how easy it was to redeem the gift card 
• how quickly the gifts were delivered 
• how easy it was to save time and money with this program 
• how much easier it is to promote greater productivity, attendance and on the job safety 

• how easy it was to improve a company’s bottom line when gift-giving genuinely made its clients 
and vendors feel valued and appreciated 

 
He was so impressed with what Ribbon had to offer that he determined to share this with others. Fritzke and 
Associates was founded in 2007 to do just that.  
 
Satisfied clients such as the following are agreeing with Darcy’s assessment of how easy this program is 
and the value it offers their businesses. 
 

 

"Global Reserve and Finance has known Mr. Fritzke for four years and has conducted 
business with him for the last two years with complete satisfaction. The gift cards 
have helped considerably with Global Reserve's marketing campaign by providing an 
affordable, convenient and effective method to say "thank you" to its clients and to 

express its appreciation to its employees and subcontractors for all their dedication 
and hard work. As a direct result of the gift cards Global Reserve experienced an 
additional investment of $50,000 from one client and an additional $150,000 from 
another for the month of January 2009. Also, many of the clients have expressed 

their gratitude for the thoughtful gift.  
Working with Mr. Fritzke is a pleasure and Global Reserve looks forward to many 
more years of productive and fruitful business with him."  
 

Ana August…Global Reserve and Finance Limited 
 

 
 
 
 
 



 
  
"Thank You for giving me the opportunity to use the gift card program.  

We have had a great response with the cards, we feel very confident that our 
customer relations will improve greatly...  
As a previous General Manager (in the automobile business Jaguar LandRover Rolls 
Royce Bentley) I feel this program will enhance that void between meeting and 

receipt of the policy and certainly obtaining referrals...  
I will be reordering and referring your program in the future"  
Martin Dienn...Advisor - Sun Life Financial 
 

 

"I just wanted to drop a line and thank you for your great business and for 
introducing it to us.  
We have found the ease of use and selection to work great for our "Client Gifts" and 

add to that the fact we can let them choose what they want is even better!  
The delivery system works great too and in this busy world makes it so much easier 
for us all trying to make sure we look after those we want to look after in a timely 
and efficient manner."  

Jim Messner...CEO/President - Bow River Realty 
 

 

"We have used this service on numerous occasions as wedding gifts, the recipients 
were thrilled with opportunity to choose their own gifts! The excellent quality and 
quickness in delivery exceeded our expectations. I will be using this service to thank 

my "A" corporate clients. Thank you for providing such a wonderful service!"  
Jeff Ryan...Touch Canada Broadcasting 88.9 Shine FM Radio 
 

 
"I have had the great opportunity of working with Darcy this past year. He has 

assisted my firm with increasing our employee retention and building our 
relationships with our clients and business associates. His solutions and advice not 
only cut our costs but also increased the satisfaction of our stake holders. Darcy's 
personality is very dynamic and I not only recommend his services but also feel very 

comfortable doing so."  
Chris Burylo...President - Acute Services 
 

 
What Darcy’s clients have come to respect and value in working with him is his integrity, his personal 
touch, and his excellent follow-up. If you work with Darcy you know your best interests will be well taken 
care of. 
 
If during your introductory session, you find that you want help setting up your gift-giving program, Darcy 
will gladly help you with that. If you decide an incentive program would be good for your business, Darcy 
will help you design one for your company. 
 
While anyone can go online and check out the Ribbon program, the easiest way to learn about it is to 
contact Darcy for a free consultation – either in person, or by phone.   
 
During this consultation, Darcy will introduce you to Ribbon, get to know you and explore how Ribbon can 
best benefit you and your business. You won’t feel pushed or pressured. Darcy’s easy going personality 
will make this visit a pleasure for you.  
 
So why not make your life easier, your business better, starting today? Simply call Darcy now at 403-585-
4751 or 1-888-488-1639, or e-mail him at dfritzke@cybershoppin.com to request your Free introduction 
to “Ribbon – the Gift of Choice”. 
 
 



Remember, you’ll be getting one of the easiest gift-programs available. One that’s... 
• easy on your time 
• easy on your budget 
• easy to do – both for you and the person who receives it 
• easy to generate goodwill 
• easy to create more productive employees 
• easy to build trust and loyalty in your customers 
• easy to get referrals (the best marketing going) 
• easy to benefit your bottom line 
• and more 

 
PS. Where else can you find something so easy that creates as much value for you and your business? Just 
pick up the phone and call Darcy today (403-585-4751 or 1-888-488-1639) for your free introduction to 
Ribbon. You’ll be glad you did. Quite probably the only regret you’ll have is that you didn’t know about or 
use this program sooner. 
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Following are three articles from a series written for The Cochrane Eagle, one of our local 
newspapers, regarding the arts community in Cochrane. Talk about the power of the written word - 
within several months of starting these articles, an arts organization was formed and is now doing 
some awesome things for the community. 
 

Challenge to the Arts Community 
 
A number of exciting opportunities and ideas have come to light in this past week. 
 
I know that there have been rumblings for some time about the idea that we should have an arts facility here 
in Cochrane. I agree. I think we have more than enough arts groups and artists here to make use of 
something like that. In fact, I think we could have a world-class arts facility and programs here in Cochrane. 
 
But, to be honest, I’m not sure we’re ready for that just yet. Why? In any project there is a progression of 
steps that need to be taken. You don’t go from the dream and the idea to the finished project overnight. I 
think before we can attempt to get an arts facility here, we need to work on the beginning steps. And I think 
one of the major beginning steps that needs to happen here is for word to get out that there is a vibrant and 
effective arts community here. 
 
For example, how many of the ordinary citizens of this community, let alone Calgary or Alberta or anywhere 
else, are really aware of how much we have here in the arts? I’m an artist, I’m interested in that. But even I 
am discovering all sorts of things I didn’t know about since I started working on this Arts Cochrane project. 
 
So today I have two opportunities to encourage and challenge you to get involved in. 
 
Arts Cochrane in the Parade 
One such opportunity is our local Labor Day Parade on September 1. I’ve applied for an entry in the parade 
for Arts Cochrane, and am asking the arts community to get involved.  
 
I would love to see at least one person from each arts group and arts business in town as part of this entry. I 
would also love to see any artist who would like to participate to come and join us too. And – if there is 
anyone who would like to help me with organizing this, I would love to hear from you. Please go to 
www.artscochrane.com for more details. 
 
Alberta Arts Day 
The other opportunity I just heard about. On a radio talk show with the Honourable Lindsay Blackett, minister 
of Culture and Community Spirit (and MLA for Calgary NW, by the way), he talked about a special Arts 
program his department has initiated. It’s the Alberta Arts Day, set for Saturday, September 6.  
 
It sounded like a great idea, so I researched it a bit more, and it sounds good! I’m not sure what we can do 
here with just a month’s notice, but I will talk to our arts groups and businesses. I would also like to 
challenge the community as a whole to get involved. Visit the www.artscochrane.com website for the links to 
the Alberta Government website for the Arts Day. They have some great ideas for things people can do – 
not just artists or arts groups, but anyone interested in the arts. There’s a special project for authors that I 
would love to see our local authors get involved in. 
 
What I can and have done with the Arts Cochrane website is create a special Alberta Arts Day page. 
Anyone who plans an event or whatever for that day and sends me the details, will get listed on that page. 
Listing details are available on the website. 
 
So this is my challenge to the arts community – let’s start to get the word out that we are here and that we 
have something special to offer not only this community, but far beyond. If you would like to be part of the 



parade entry, or if you would like to do something for the Alberta Arts Day, please contact me at 403-981-
5910 or artscochrane@willowrosevillage.com.    
 
Thanks for the encouraging responses received to last week’s Arts Cochrane column. If there is that kind of 
interest already being expressed, it is very good news! 
 
 
 
 

Arts Community Needs to Step Up and Get Organized 
 
Just a quick note before the main subject of this column – a reminder that all artists, art groups and art 
businesses are invited to come and be part of the Arts Cochrane entry in the Parade this coming Monday. 
Please check the www.artscochrane.com website for details. 
 
Okay – I have a question for the folks in this community who would like to see an arts facility here. Are you 
willing to get involved in making that happen? 
 
In an earlier column I made the comment that there is a process that needs to take place for a project like 
that to become reality. 
 
In a meeting with Mayor McBride this past week, I asked him about the town’s stance on the arts. There was 
no hesitation on his part that they would really like to see more happening here with the arts, including an 
arts facility. The town already has money set aside for a feasibility study for such a facility. They also have 
an arts endowment fund which is collecting funds and being allowed to grow for now. 
 
Mayor McBride also mentioned that an Arts facility is at the top of the Culture and Recreation list for the 
town. In his words, the will is there on the part of the town. 
 
So then I asked him this question – what does the town need to make this become a reality? 
 
His answer was to the point – this arts community needs to get organized and then come to the town with a 
specific proposal. This is what we want. Here is the business plan that shows how this will work. 
 
He made the comment that the arts community needs to do what was done for the Spray Lakes facility – 
come to the town with specifics. Once the town has that, then they can go ahead and help with funding, 
planning, etc. 
 
I agree with the mayor’s comments - what the town needs to see is a arts community that will come together 
to build something special in this community. And that means more than just building a building – it means 
building a community, working together, not just as a bunch of groups each doing their own thing. This town 
needs a united arts community with vision, passion and commitment. 
 
From the feedback and comments I have gotten so far, I think this community is ready for that. I think that 
our time has come and we need to step up to the plate and be counted. And we need to do that now. 
 
Like the mayor said – the town has a lot of things on their plate. They would very much like to see the arts 
become more prominent, but if no one comes forward with a plan – something they can actually work with, 
then this will just get passed over in favor of those who do. I don’t want that to happen, do you? 
 
So – I’m asking you to consider getting involved. There are all kinds of ways to do that and they don’t all 
have to be big, major things. I believe there are some who have the vision and the passion to take on the big 
roles that will be needed. But we also need people willing to do the little things – like just showing up. Come 



walk in the parade with the Arts Cochrane entry, so that Cochrane starts to see that we actually have an arts 
community here. 
 
Show up for the Arts Community BBQ on September 6 (details on the website). Start to discuss ideas for 
what the arts should and could become here. What do you want to see happen here? What would make you 
want to be part of this? There will be some kind of ideas book or board or something set up for the BBQ 
evening, so come prepared with your ideas. 
 
I’ve started a page on the website called “Creating a Vision”. I’d encourage you to check it out and give me 
your feedback and input. I’ll start putting these ideas together in a beginning draft and then we as a 
community can meet sometime this fall to start working on our Plan. 
 
You can also pass your ideas along to the Cochrane Arts & Culture Committee via Sandy at the town office.  
 
I believe that we have what it takes, that we can do this. So please, let your voice be heard. 
 
 
 
 

Arts Cochrane is now a community project 
 
I am very pleased to announce that we now have an official body to represent the arts in Cochrane. 
 
At our first planning meeting on October 20, twenty people representing quite a number of our groups, 
businesses and artists decided to go ahead with forming an umbrella organization to work with and for all 
the arts in Cochrane. We also began the process of planning for this organization. 
 
While this will be worked out in more detail as we do our initial planning, I think we all agreed that our focus 
needs to be 1). building community – both among the arts and artists of Cochrane, but also in the greater 
community, 2). events and projects to promote the arts in Cochrane, 3). getting an arts facility built, and 4). 
planning, funding and promoting – all the work that needs to be done to get the first three accomplished. 
 
Five people volunteered to form an initial planning team with me. That team will meet several times in this 
next month to continue the planning process, and then we will be meeting again as a full arts community to 
go over those plans and get feedback from the community. 
 
So, if you missed this last meeting, and would like to be part of this initial planning process, you are invited 
to join us for that next meeting, which will be either Monday, November 17 or Monday, November 24. Watch 
this column or the website for the finalized date. Or sign up for the Newsletter and get the details as they 
come up. 
 
On a personal note, I am very pleased that a personal project I began this past summer has now become a 
community project. The wealth of knowledge, experience and enthusiasm that is represented in our arts 
community here bodes very well for things to come. 

After our first meeting, Jane Kaczmer from the Cochrane Music Society had this to say: “I attended the initial 
organizational meeting of “Arts Cochrane” and was inspired by the enthusiasm and commitment 
demonstrated by these representatives of the many Cochrane visual and performing arts groups. They 
participated openly and collaboratively in a short focus workshop on the themes of “what is art?”, “what does 
Cochrane mean to me?” and “what is unique about Cochrane?” and insisted on immediately listing the basic 
functional working groups of the organization so that they could sign up. They really want to “roll up their 
sleeves” and get this long-awaited, much-needed overarching organization into existence. Communication 
and collaboration among the arts groups and professionals, cultivating awareness and appreciation of arts in 



the community and developing a successful marketing strategy were the key elements identified to be 
fostered, along with the design and construction of a multi-faceted, accessible and affordable arts centre.  

Defining a clear mission and vision is paramount in this planning, but already the goals of Arts Cochrane 
clearly align with the mission of the Cochrane Music Society: To promote shared musical expression and 
cultural heritage by providing affordable, flexible, effective music education to adults in the community. I am 
very excited that the efforts of this dynamic group of people will expand the successes of the individual arts 
groups including the Cochrane Music Society.” 

Marla Blackwell from the Foothills Art Club commented, “I was overwhelmed with the energy and 
enthusiasm put forward by the group. The arts community is definitely ready to let the rest of the Cochrane 
community know that they have a voice loud and clear – we need a cultural centre and let’s get moving 
toward that goal. But the arts group needs to be involved as a whole for more events, festivals, etc. I am 
excited to see this happening!” 

What keeps amazing me is how this is coming together. A strategic planner came along just when we 
needed one. The town is happy to have a group to work with that is representing the arts. Resources for the 
arts centre are being discussed by those who want to support and fund this. New people are regularly 
signing up for the Newsletter, and are introducing themselves, and what they have to offer. 

The initial planning team will also have met by the time this column comes out, so if you want to catch the 
early details on that, sign up for the Arts Cochrane Newsletter on the website at www.artscochrane.com. 

One of the things that was said at that meeting was that there is a sense of urgency about moving forward 
with this. Not in a sense of panic, but rather that the time has come and we need to move ahead with this. 
We agree that we are looking for action and things to be accomplished. This is not to be a group just to get 
together to talk. We will be setting specific goals and working toward them. 

I think we will be seeing some really good things happening in and for the arts here in the near future. Stay 
tuned! 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

Harness This Secret Power  
To Reap More Of The Potential  

In Your Business And Expertise 
 

Hooves pounding, tail and mane flying, a wild and powerful horse races 
frantically around the pen, looking for a way out. In the center of the pen 
stands a person quietly watching. 

An hour or two later, this powerful creature has a rider on it and is 
moving gently and willingly around the ring. To those who’ve never seen 
it before it looks like sheer magic.  

What just happened here? 

Now think about your product or service. Like that horse, it has within it an 
amazing power. But is that power harnessed and being used? Is it fulfilling its 
potential to make life better for both you and your clients? 
 
Or is that power still running wild and untamed? Leaving you with the knowledge 
that its potential is still uncaptured and of little use to you as it is. 
 
But just imagine for a moment what could happen if the full power of your product 
or service could be harnessed? What difference would that make in your life? In 
the life of your potential clients? 
 
 

A New Way of Doing Things 
 
I live in the foothills of the Alberta Rockies, right in the heart of cowboy country. Horses are a way of life 
here, whether you are a cowboy riding on a ranch or a business executive riding for pleasure.  
 
Most people are familiar with western movies where horses are broken to ride – a process that involves a lot 
of bucking, and resistance (to put it mildly), on the part of the horse. 
 
It used to be that everyone just took for granted that’s what you had to do to make a horse rideable or 
usable.  
 

From Struggle to Sheer Magic 
 



But then something began to change. A special kind of people came along who demonstrated a different 
way to work with horses. A way that seemed like magic because it looked so easy and happened so 
quickly. 
 
Those special people have come to be known as horse whisperers. They have changed the world of horses 
from one of fighting, struggle and resistance to one of cooperation, connection and pleasure. 
 
Now, for the first time, the Copy Whisperer brings that same magic - that insight and experience - to 
your business. 
 
Where are you at with your business? 

• Do you have a product or service you are passionate about? 
• Does that product or service have great benefits for your clients? 
• Are you good at what you know and do? 
• Do you believe your product or service has potential for more? 

 
I’m suspecting you answered yes to those questions. 
 
What about these questions? 

• Are you getting the results you want from your business? 
• Are you getting the best clients for your product or service? 
• Are you getting the sales and income you had hoped for? 

 
If you’re still reading, I suspect you said no to some degree to all or most of these, right? 
 
For most of us, that’s the struggle, isn’t it? It’s discouraging and frustrating to know that we have 
something of value to offer others. What we don’t know is how to connect with those who would love to 
own and experience what our product or service could give them. 
 
The good news is there is a way to do that. I call it Copy Whispering.  

 
A Surprising Discovery 

 
But first let me tell you how I came to discover and develop this amazing answer to my own marketing 
dilemmas. 
 
I unexpectedly ended up in my first business in 1986 when the opportunity came to start a home business 
that I was interested in. I was young enough and foolish enough to give it a try, even though I knew next to 
nothing about business. And even less about marketing. 
 
It’s a wonder I hung in there. But I got hooked. I discovered there were things about business I liked - a lot. 
 
However, I soon realized that there was a component of business I didn’t like. Just thinking about it gave me 
mental hives – so I avoided it every which way I could. And I had the results to prove it too! 
 
That component of course, was marketing. And the result, to no one’s surprise, was that I barely survived.  
 
I did manage to be involved in one business or another for a number of years before I finally faced up to the 
fact that if I wanted to succeed in business, I was going to have to learn how to market. 
 
With about as much enthusiasm as a kid having to go to the dentist, I started learning this part of business. I 
researched, I studied. I raided the local library. I got online. I bought courses and books. You name it, I went 
after it. 
 



Then a funny thing began to happen. I discovered, to my surprise, that I was beginning to enjoy this. 
That I definitely hadn’t expected! 
 
 

A secret marketing tool 
 
What really changed things for me was a secret marketing tool I discovered. It intrigued me. It didn’t 
appear to be commonly known, but it did seem that almost every truly successful business used it. I was 
fascinated by how it took some businesses from deep in debt and struggling to huge success. I don’t just 
mean success measured in thousands of dollars either – this was in the multi-millions. 
 
I wanted to know more. So I studied it. Found some of the world’s best and learned from them all I could. 
 
 

What is this secret? 
 
The secret is a marketing tool or process called copywriting. At its simplest, it is writing the copy for your 
marketing pieces.  
 
Most small business owners have written copy for their own ads or brochures at some point. Newspapers 
and magazines have people who will help you with writing copy. Ad agencies will help you. Freelance 
copywriters will help you.  
 
Unfortunately, most of those people will give you far less than the best that is available. In my research with 
the American Writers and Artists Institute I discovered that something like 90% of all copywriting only 
touches on the bare minimum of what copywriting can do for you. It’s like getting copy (and results) at 
kindergarten level when you could be getting masters level copy and results instead. 
 
Of all the marketing methods and techniques available, this one is vital to your success. One expert I’ve 
been learning from says it this way: 

 
“My advice to business owners is to recognize that your sales copy is by far 

the most important component of success. By a long shot. A better mousetrap 
will not cause the world to come to your door. Great sales copy will.” 

– Clayton Makepeace, The Total Package 
 

The copywriting process 
 
Copywriting follows a creative process similar to that of developing ideas. In both, the following stages 
occur: 

1. defining the problem 
2. gathering information 
3. incubating - forgetting about it (walking away from it) 
4. eureka! – the idea or discovery 
5. using or working with the idea 

 
In copywriting, it means first of all defining the purpose of the copy. What are you hoping to accomplish 
with this copy and marketing project? 
 
Then, it means gathering information. Expect a great copywriter to collect a lot of information from you. 
Don’t be surprised if by the end of the project they know things about your product or service even better 
than you do. Expect a good copywriter to at least ask questions like these: 

• what product or service is being sold 
• what does it actually do? 



• what are the features of this product or service? 
• what are the benefits – how does this help someone? 
• who is your target market (and ideal client)? 
• why should they consider your product or service? 
• what would motivate and convince them to get your product or service? 
• where do they get your product or service? 
• what is your offer? 
• when and how do you want the prospect to respond to your offer? 

 
Once the information has been collected, it is organized. Themes and ideas begin to develop.  
 
But then comes a unique part of the process. The copywriter walks away from it, forgets about it. Goes and 
does something else. It’s the part of the process called incubating. It may seem like an odd and non-
productive way of doing things. But this is where great copy develops. 
 
This is where the subconscious mind goes to work, sorting through all that information to create those “ah-
ha!” ideas - those powerful connectors that will grab the attention of your ideal client and make them want 
to get what you have to offer. 
 
Once the copywriter has that, they write the finished copy, check with you, and you go ahead with the 
project.  
 
Great copy will: 

• attract and get the attention of your ideal clients 
• make them want to know more about your product or service 
• educate them about why your product or service is the best answer to the problem they’re facing 
• motivate them – because it understands their needs, desires, and emotions when it comes to your 

product or service  
• give them an offer they’ll be eager to take you up on 

 
 

Why Copy Whispering? 
 
So why Copy Whispering instead of just Copywriting? Because it has that  something special and extra to 
offer. 
 
Copy Whispering is much like the “whispering” I do as an artist. I know what is needed for a good painting or 
work of art – composition, colors, values, lines, shapes, etc. Those are all things that can be learned. But 
some artists have that special something extra – that inner sense of how to put all those things together. 
In a way that makes people connect with that work of art on an emotional level. That makes them say “Wow! 
I really like that! I want that!”. As an artist, I love when I get that kind of response to a piece I’ve done. 
 
A good artist (just like a good copywriter) has an ability to “see” in a way that most people don’t. I could draw 
from the time I was a young child. I could look at something and draw it  accurately. But I could never 
understand why people would ask me, “How do you do that?” To me it was so simple – I just drew what I 
saw. It wasn’t until years later I realized my “seeing” was different than most people’s. 
 
And great art is about more than just reproducing an image accurately. It is about giving an image life, 
making it sing, making it capture your heart and your attention. 
 
                                                               
 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
Copy Whispering is like that. It is a way of “seeing” and bringing things together that makes your product 
come to life in the mind of your prospect. It captures their attention and their heart. 
 
Like the horse whisperer, it’s knowing the “language” of the horse. It’s understanding them, being able to 
“read” them. It’s putting all that together to communicate to the horse what they want. And in a way that 
makes the horse willing to do it, willing to work with and for the whisperer. 
 
In writing copy it’s knowing all the things that need to be part of great copy – features, benefits, headlines, 
leads, offers, calls-to-action, etc. Those are things that people can learn. But a Copy Whisperer takes it 
further, adding that something extra that comes from the heart. And that is the thing that will get you results 
– when your copy connects from your heart to the heart of your prospect/customer. As any good 
business person knows, we buy for emotional reasons first of all. 
 
Most copywriters only use a few of the above steps, and then only superficially – they gather some basic 
information and go directly to writing out the copy. Once in awhile they may come up with something decent, 
but it will never be great.  
 
All great copy needs time - for incubating ideas, for coming up with that unique viewpoint, that distinct idea 
that captures the attention of your prospect. It will make your prospect want to buy your product or service – 
you won’t have to push or force, scheme or connive – if you do the job right, they will come willingly – and 
even eagerly. 
 
Now – isn’t that the kind of marketing that you would prefer to get? Wouldn’t you rather buy because you 
want to, because it meets a desire or need you have, because it feels right to you?  
 
And wouldn’t you rather have your clients get that kind of marketing from you – the kind that invites them to 
come to you willingly and eagerly? To come with open trust rather than feeling forced or pushed? 
 
That’s the beauty of Copy Whispering. Like horse whispering it is a gentle but immensely effective and 
powerful process that makes it possible for you to market to your potential clients and customers so that 
they come willingly and eagerly, trusting you and working with you. 
 
 

How does that benefit you? 
 
What do you stand to gain when you use great copywriting? Consider these possibilities: 

• the confidence that comes from knowing you’ve been successful in what you set out to do – 
seeing others benefit from your product or service, realizing your own benefit of a more 
successful business 

• the pleasure and joy of sharing your product or your hard-won knowledge and expertise with 
people who really want and need it 

Evelyn Marinoski has shared her writing with me for several months already. Although her 
articles, letters, copy writing and stories cover a colourful spectrum, all have one thing in 
common: they get to the heart of the matter. Evelyn's writing is "essential," in the sense 
of reaching the essence. She digs deep into the marrow of a piece and brings out the 
nutrients, the flavour, the richness. As a reader I am never left wondering what she's 
trying to say; her diction is clear and her word choices precise. Depending on the 
audience, her writing may be business-like, educational or poetic; always it engages the 
reader. Both her innate passion for writing and her wordsmithing skills are clearly evident; 
Evelyn's way with words is a science and an art. 
- Elaine Phillips, Writer and adjunct instructor, Cochrane, AB 



• enjoying the ease and pleasure of working with more ideal clients – the kind who are grateful 
to you for what you’ve given them, for the way your product or information has made a 
difference for the better in their lives 

• experiencing the power of referrals because you now have clients who gladly tell you and 
others about how your business has helped them 

• more time and freedom to focus on doing what you love and do best because someone 
else is doing this part of your marketing for you 

• a sense of accomplishment and pride because your work is valued and appreciated  
• being appreciated for what you’ve done to make the lives of others better and easier  
• a new sense of excitement (and relief) when your sales and revenues improve 

 
 

Who is my best client? 
 

Why do I ask this question? Don’t I just want everybody and anybody as a client? Actually, no I don’t. My 
service is for a special group of businesses and owners.  
 
They are business owners: 

• with products or services they are passionate about 
• who are committed to seeing their business grow 
• who understand the need for marketing and are willing to invest in that, but may not find that their 

strong point 
• who willing to have a longer-term relationship with a marketing partner 
• who have a commitment to honesty & integrity and to serving their clients with excellence 

 
While I can and do write for various businesses, the ones I understand best and enjoy most are those 
dealing with business, marketing, personal growth, and success. The most common products or 
services for those include: 

• courses 
• books & e-books 
• seminars & workshops 
• speeches & presentations 
• coaching 
• consulting 

 
If you don’t fit that description, that’s okay. I am after all a very curious soul and I love to learn. A project out 
of my usual range can get new ideas flowing, and I enjoy a challenge now and again. If you are passionate 
about your product or service, if it has a strong benefit for your clients, and if you operate with honesty and 
integrity, then you could still be a good client for me. Please feel free to contact me about that possibility. 
 
 
 
 
 
 
 

 
What background and experience  

do I bring to Copy Whispering? 
 
A great copywriter can produce results that are just as magical and spectacular as those that happen when 
a horse is whispered. 

I recently utilized Evelyn's company, The Copy Whisperer to produce a sales letter for my 
corporate gifting company.  With Evelyn's vast marketing experience and her excellent writing 
abilities, she has a unique ability to produce a document that is not only accurate but strikes an 
emotion with the target audience.  Not only will I utilize Evelyn in the future but I would 
highly recommend her as well.   
- Darcy Fritzke, Corporate Gift Incentive Consultant, Fritzke & Associates 



 
That’s why I decided to become the Copy Whisperer. I knew I had discovered one of the best – maybe 
even the very best – tool to help others in business. I’ve spent years looking for that something special that 
would make a powerful difference for my clients. This fits all the things I had been looking for. It’s exciting 
to help others do what they thought they couldn’t do.  
 
So what in my background and experience makes me the 
Copy Whisperer? And more importantly, how would that 
benefit you? 
 
First of all, I am a member of the American Writers & 
Artists Institute (AWAI) which has one of the best 
copywriting programs available. I have learned and continue 
to learn from the best in the business. 
 
My instructors include copywriting masters Michael 
Masterson,  Bob Bly, and numerous others. Their 
copywriting has created income in the millions and multi-
millions for their clients. They know the secrets of the most 
successful industry masters and share them with their 
students.  
 
Earlier I mentioned that 90% of the copywriting being done 
uses only very basic copywriting knowledge. Just taking 
AWAI’s basic copywriting course puts their students in the 
10% above that.  
 
I am a member of AWAI’s Infinity Program which includes the 
basic course, plus a Masters Course, and numerous individual 
programs for everything from writing for the web, graphic 
design, self-help, financial, travel writing, fundraising, health 
and much more. 
 
Also - I’ve been in business now for the better part of twenty-
three years, in a variety of businesses. I’ve probably made all 
the mistakes a person can make. I understand the pain and 
frustration of wanting to do something I knew I was good at, 
but didn’t know how to market. 
 
Much of what I know now really began at age thirty when I hit 
an incredibly awful time in my life. I had to face up to the very 
painful fact that I was a miserable failure at that point.  
 
The good that came out of that was that I determined to find a 
better way to live. And I have.  
 
In the years since, I’ve gotten into business, I’ve been involved 
in numerous groups and organizations, even started some of 
them. I did a lot of learning about personal growth and 
success. Plus much more – as you can see in the sidebar to 
the right. 
 
All of those experiences have given me a special heart understanding of what it’s like to struggle with not 
knowing things and desperately needing someone else’s knowledge and experience.  

About the Copy Whisperer 
 

�  Member of the American Writers & Artists 
Inc. Infinity Program – which provides the best 
copywriting instruction available. It includes 
lifetime access to all their programs, past, 
present and future.  
(You get a copywriter with the best training 
available, and with the best potential for 
giving you great copy. If more information  
is needed to help you with a specific 
problem, the answers are sure to be 
somewhere in all those resources.)  
 
� Owner or co-owner of a variety of businesses: 
home-based arts & crafts, waste management, 
retail antiques and handcrafts, adult education, 
mini-storage, real estate development and 
more 
(Experience with a variety of businesses) 
 
�  Artist – passionate about being creative, 
about exploring and creating ideas  
(That passion & creativity is brought to the 
copywriting and consulting done for my 
clients) 
 
�  Ideas millionaire – an avid collector of  ideas 
with a wealth of them to draw from.  
(Used to develop new ideas and 
possibilities for clients) 
 
�  Adult education instructor – able to research 
and organize information so that it is interesting 
and exciting, and makes sense to the student. I 
love watching for that “Ah-ha” moment when 
students realize that, Yes, they can do this! I 
have worked for local adult education 
programs and have promoted my own.  
(Able to educate your prospects in the copy 
about how and why your product can help 
them. Also understand what it’s like to have 
a course to promote) 
 
�  Have been or am a member of: AWAI’s 
Infinity Program, Coachville, business 
networking groups, women’s business clubs, 
the Chamber of Commerce, art clubs, writers 
clubs, toastmasters, etc 
(Learn from others and try to give back as 
well) 

 

 



 
I know the relief and joy of finding solutions that made huge differences for me.  
 
All that helps me to understand what your clients might be feeling and struggling with because chances are 
good I’ve been there, done that. 
 
I also know what it’s like to be on the side of the business 
owner who has something of value they want to sell, but 
doesn’t quite know how to do that. 
 

How can I help you? 

 
What do you need?  

• a salesletter? 
• a brochure? 
• copy for your website? 
• an ad? 
• a press release? 
• an article? 
• other? 

 
All of those and more I can do for you as the Copy Whisperer. 
I will do my best to give you copy that will get better results 
than you’ve had in the past. My goal is not just to add to your 
results – it is to see your results multiplied.  
 
If you’re tired of struggling with your marketing, if you would 
like to see your work get out to better clients, if you would like 
to see better results, give me a call at 403-981-5910. Or e-
mail me at evelyn@willowrosevillage.com.   
 
When you call, I’ll be happy to send you an information 
package or to discuss your questions and possible projects 
with you. 
 

What do you have to do? 
 
Here we come to what may well be the hardest part of being in 
business. Not only realizing that you aren’t a marketer – that’s 
usually pretty easy to figure out – but accepting that you will 
need to market effectively if you want to succeed. 
 
I don’t just mean accepting as a head knowledge kind of thing 
either. I mean accepting in the sense of doing something 
about it.  
 
So what can you do? 
 
You could do like I did – start out all on your own to research 
and study till you find what you need. But that takes a awful lot 
of time, effort, and money (believe me, I know!)– something most small business owners don’t have to 
spare. 
 
You could find a coach or mentor – that could help. 

�  A passionate love of learning – have taken 
courses in copywriting, business, marketing, 
personal coaching, personal growth, success, 
accounting, writing, painting, calligraphy, 
photography, travel writing, etc, etc  
(Have a pretty good understanding of what 
makes a good course, book or seminar)  

 
�  An avid reader – have a personal library that 
rivals most local libraries – learning is one thing 
that doesn’t get skimped on.  
(You get the benefit of all that knowledge) 
 
�  Trained as a Personal Coach. Have also  
worked with personal and business coaches to 
improve my own life and business.  
(Understand what motivates people, where 
they get themselves stuck, and how to help 
them get unstuck.) 

 
�  Have studied the works of business and 
marketing greats such as Michael Masterson, 
Jay Abraham, Dan Kennedy, Chet Holmes, and 
a host of others. 
(It’s like access to a great mastermind team) 
 
�  Regularly receive newsletters from top 
copywriters such as Bob Bly, Michael 
Masterson, Gary Biencevega, Clayton 
Makepeace,  Troy White, plus numerous 
marketing masters 
(Keep up-to-date on what’s going on in 
business, marketing and copywriting) 
 
�  Webdesigner – understand the basics of good 
web design and writing for the web.  
(Can provide help with making your website 
more effective – including design as well as 
the copy) 
 
�  Author – of “Powerstart Success”  
(Understand being a writer and product 
developer) 
 
�  Columnist – write an arts column for a local 
newspaper and used that to start an artisans 
guild, and recently to set up an arts society.  
(Know how to connect with the public) 
 
�  Speaker – have given speeches and 
presentations at business meetings, etc  
(I can come and speak to your group. I also 

understand about being a speaker) 



 
But because of the powerful results that you can get from copywriting, I believe your best option is to find 
a good copywriter and have them do your marketing materials for you. 
 

 
What will this cost? 

 
Okay, you say, I like the idea of someone doing the marketing for me. I really like the idea of getting great 
results. But what will it cost me? 
 
Each project, each product or service, each business is different. So there isn’t a specific fee I can give 
anyone up front. When you contact me for the information package I have available, a general pricing guide 
list is included. But it is a general list only to give you some idea of what to expect. When you contact me 
about a potential project, I’ll give you a price for that project. 
 
I’ll be honest. If you are a small business, your first reaction to the prices may be to say, “No way, I can’t 
afford that.” It’s what I would have said at one time. 
 
But knowing what I know now, I’d say the real question is, “Can you afford not to?” Can you afford the 
years of struggling to survive in your business? Can you afford the emotional strain of finances that 
don’t meet your needs. Can you afford the stress of working long, hard hours year after year? 
 
The only way your business will grow and flourish is to market it well. Even businesses with average 
products or service can succeed with good marketing. And I’m willing to bet your product or service is better 
than average, right? So there’s no reason why your business can’t succeed, if you are willing to see that it is 
marketed well. 
 
Just recently I read that one master copywriter had just been paid $370,356.25 by one of his clients – and 
furthermore that the client had done so very willingly. Why? Because his copywriting had brought the client 
in excess of $4.3 million in profit in just one month! 
 
Now granted, I am not in that league yet. But that is what I am aiming for, and that is why I have invested in 
learning from the best – so that I can be in that top 10% of copywriters who do amazing things for their 
clients. 
 
At this stage my copy may not take you into the millions, but would it be worth it to multiply what you are 
making now by 2, 3 or more times? That is certainly possible. 
 
If you’re ready to take a look at what Copy Whispering can do for you, give me a call at 403-981-5910, and 
let’s explore how we can get you on the way to reaping your rewards. 

 
My guarantee 

 
My goal is to see you succeed. I know copywriting can make a huge difference in business growth and 
results. I want to see you experience that. And I want to make that a choice you don’t even have to question.  
 
Having said that, I can’t guarantee that my results will hit a home run out of the park for you – not even the 
best copywriters in the world will guarantee that. Nor can I guarantee specific results – that is just not in my 
power to give you.  
 
But here’s what I can guarantee.  
 
I will do the best I can for you and your project. I guarantee that you will be satisfied with the project 
or I will either redo the project or give you your money back.  



 
I do know that great copywriting is one of the best tools you can have in your marketing toolkit – and the 
one most likely to improve your marketing results. 
 
Just remember, there are three reasons why you can rest easy about using the services of the Copy 
Whisperer. 
 

1. I’ve been trained by some of the best copywriters in the world at AWAI and elsewhere. 
 
2. I will only take you on as a client if I believe I can do a good job for you, and if there is a good fit for 

both of us. I’m not interested in taking on just any client so I can make money. It is important to me 
that I write for products I can honestly promote, and for people and companies who value excellence 
and integrity. 

 
3. The experiences of others who have worked with me. 

 
 

What if I’m not ready to try Copy Whispering yet? 
 
Call anyways. There’s no obligation. There’s no cost to calling for an initial discussion about your 
marketing needs. Let me answer your questions about copywriting and marketing. 
 
If you think this could be an option for you, ask for the information package. That will give you more to 
consider. 
 
If you have a project you want done, but it isn’t ready to go yet, it would be a good idea to book your 
project now. Better that, than to find my calendar is already booked solid just when you need the work 
done. 
 
While my best clients are those who understand copywriting, I have a special place in my heart for the small 
business owner who realizes this could be just what they need, but think they can’t afford it. If that 
describes you, call and ask about the other option I have that would give you a taste of what copywriting 
does - for a much smaller fee. 
 
 

Start reaping your rewards 
 
If you are an instructor, author, speaker, or business person with a product or service to sell that deals with 
business, marketing, personal growth or success, and you seriously want to get better results, call the Copy 
Whisperer today at 403-981-5910. 
 
Remember, my goal is to help you succeed. I am passionate about helping businesses succeed. I know 
and value the work and effort that goes into creating a product or service. I want to see you succeed.  
 
I won’t be writing for everybody. I want to make sure that this is a good fit for both of us. So I’ll give first 
dibs to the projects where I feel I can do the best job . 
 
I will also only take on a limited number of projects at a time. I want to ensure that the clients I do work for 
get the best that I can give them.  
 
All you need to do to get this started is to contact me. We’ll talk about you, about your business, about 
where you want to go from here. We’ll decide together if we are a good fit for each other, and if working 
together will be something that will benefit us both. The great thing about being a copywriter is that when I 
do my job right and well, you will benefit even more than I will. 



 
To ensure that you start reaping the rewards of your knowledge and expertise sooner rather than later (or 
not at all), call today and find out what the Copy Whisperer can do for you. There is no obligation because 
you called. And I won’t pressure you. I want clients who want to work with me because they trust that I 
will do my best for them.  
 
Call today – 403-981-5910 – for your free introduction to Copy Whispering. 
 
To your success, 
 

Evelyn Grace Marinoski  
- The Copy Whisperer -  
 
PS.  In this economy, more than ever, it’s those who market effectively and consistently that will not just 
survive, but succeed. To discover how you can harness the power of “copy whispering” for your business, 
call me today at 403-981-5910 or e-mail me at evelyn@willowrosevillage.com.  
 
Remember – there’s no risk to you, so the sooner you call, the sooner you’ll experience the magic of 
Copy Whispering and reap more of the potential rewards of your work, expertise and knowledge. 
 
 
 
 
 
 


